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Issues

A glimpse into the life of an emerging 
powerhouse— millennial moms.



Foreword

*The Economic Times, 2019

We live in a world of opportunity where millennials are one of the most discerning segments 
of the overall audience pie. Millennial Moms, one of the most coveted demographic groups 
in the eyes of modern marketers, represent a growing segment. They are an amalgamation 
of traditional values and modern approaches, and are changing the traditional outlook of 
family and society. With mothers controlling almost 85% of household purchases*, it 
becomes imperative for a brand to understand their motivations, the mediums they 
consume, and the messages that will drive them.  This document is a deep dive into the 
world of young millennial mothers and the trends that surround them. 

Simply marry Millennials, the key emerging consumption audience, with Moms, who 
account for 85% of household expenses. What do you get? An emerging powerhouse. 
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‘Sharents’ are millennial parents who share their journey of 
parenthood on social media. They blog, vlog and tweet 
about funny moments with their kids, their learnings and 
joys of mundane routines like diaper duty. 

Sharenting



Millennial Moms equate social media to social life. She spends 
time online to share stories and influence the mom community.

Source: The Economic Times

40.5% of parents in India post a photo or 
video of their child at least once a day. 40.5%

Millennial moms spend 17.4 hours per week 
on social media, which is 4 more hours than 
the average mom.

17.4 hrs

The pressure to ‘have-it-all-and-show-it’ influences and 
changes the behaviour of millennial mothers.
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Like everything else on the Internet, parenting content has 
become a lucrative business opportunity. Millennial 
Mothers are turning nano, micro and super influencers and 
running successful channels.

Monetising Motherhood



Millennial moms are decision-influencers. They want to provide opinions 
and recommendations. They also cite themselves as key advisors among 
their circle of friends. Brands have leveraged this opportunity. 

Baby Destination, an online 
community for moms, has 
associated with brands like 
Philips to create awareness on 
areas such as breast pumps.

Momspresso, a user 
generated blog has worked 

with 75 brands in the past 
two years. 

Mothers are not only primary buyers but also influence purchase in every 
category ranging from food, personal care to auto, insurance and real estate. 

Source: Webersh and Wick
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Millennial mothers are choosing to continue their careers 
without compromising on her household responsibilities. 

Making Work WorkEnjoying the read?
This is page 8 of the 23-page report.
To get the complete report, write to us at namaste@tbwa.com



68% of millennial moms say that work 
is the key to their happiness.

Neha Bagaria founded Jobsforher,  
a platform for young women  
to find desired jobs

Young women continue to build rewarding careers in 
addition to being devoted caregivers

68%

43%
43% of Indian women in their mid/late 
30s in urban populations have a post- 
graduate degree. 

94%
94% of women in Accenture India who 
were on maternity leave, returned to 
the workplace. 

22% 22% of Indian freelancers in 
India are women. 

Mani is a successful entrepreneur of 
Pampered Moms and also a mother of 2

Source: Momspresso Moms Happiness Index, Forbes
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